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SPRING SEMESTER: eaten 
Monday-Friday: 10 am — 5 pm; extended hours on Wednesdays until 8 pm 


Sunday: 1 pm — 6 pm 
(After May 10, 2020, the exhibit will no longer be open on Sundays 
or offer Wednesday extended hours until September 2, 2020). 
LIBRARY CLOSED FOR BREAK: 
March 15, 2020 - March 22, 2020 


FINAL DAY OF EXHIBIT: 
eoiitet PARK July 31, 2020 
Quors @. osRUE Parking in Regents Garage (next to the Hornbake Library) is free every day 
ish Ms [eons as 1050” ial after 4 pm and all day on Sunday. From garage level #3, a walkway leads to 
the north entrance to Hornbake, the site of the Maryland Gallery where the 
MPT exhibit is on display. 
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So now it’s entirely fitting to ask, 


What’s in store for us in the face of rapid 
technological change? What do audiences 
of 2020 and beyond want or expect 

from us? How do we find and harness 
resources to enable us to keep doing 


For many months, we’ve celebrated the 50" 

anniversary of Maryland Public Television’s debut 
in 1969. We've had some fun on our air, showing 
you flashbacks from earlier decades’ productions. 
We’ve published an 82-page history to capture in 


great detail how we’ve entertained and educated what we do? C) Chonta 
citizens for 50 years. We created a two-hour In the pages of this annual report, we’re 

documentary that gets “pioneers” and current reviewing 2019 achievements, to be sure. 

team members reflecting on the work and service But we're also taking a look at our post- 

of our network. And we've enjoyed transporting 50" anniversary years. 


our anniversary traveling exhibit to dozens of 
spots statewide to invite others to celebrate 
with us. 


As we put away the balloons and party 
hats, it’s back to business for us. Thank 
you for supporting that work! 


OKED cay 
Larry D. Unger 
President & CEO 


CEO Unger (second from right) welcomes 
former chief executives (from left) 
Rob Shuman, Stephen Kimatian, and 


Raymond Ho to a 50" anniversary 
celebration in June 2019. 


many thanks 


In mid-2019, the Public Broadcasting 
Service (PBS) announced that it had 
secured carriage for its member stations 
on YouTube TV’s live TV and on-demand 
subscription service. YouTube TV is 

a virtual over-the-top (OTT) multi- 
channel provider. 


For Maryland Public Television this 
announcement came as welcome and 
timely news — and not just for long- 
desired access to cord-cutters that it 
provides. It gives MPT a concrete way to 
woo households who want both live TV 
and an on-demand subscription service. 
And all this begins before 2019 draws to 
a close. 


HOW IT WORKS 

MPT will now provide a livestream of its 
linear broadcast schedule so that our live 
broadcast signal reaches viewers over 


the internet via YouTube TV, the first major 
OTT livestreaming provider to partner with 
public television. MPT is thus able to bypass 
cable, broadcast, and satellite TV platforms 
that — up until now — have controlled or 
distributed our content. 


Our new partnership with YouTube TV 
means we'll expand our digital footprint to 
engage our viewers where, when, and how 
they consume content. It means that MPT- 
produced local content will be accessible 
more widely to our communities while 
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reflecting the stories that spring from 
the communities themselves. 


ON-DEMAND, TOO 

In addition to the live channel for MPT- 
HD and for our 24-hour PBS KIDS 
Channel, YouTube TV subscribers 

can also access our content through 
YouTube TV’s video-on- 
demand service and its 
digital video recording 
service with no storage 
space limits. 


THE Q&A 

So, to a large degree, the 
“What’s next?” question is 
answered as this report goes 
to press: 


Maryland Public Television 
is now a broadcasting and 
streaming service. And 
that’s not a bad way in which 
to begin the next 50 years. 
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In FY19, our viewers were able to watch 221 
original, locally produced and broadcast programs 
— in all some 114 hours of broadcast time. In 
addition, viewers might also have seen programs 
that MPT acquired and presented to its regional 
broadcast area. When these regional acquisitions 
are factored in, the total number of local programs 
offered by MPT in FY19 increases to 233, and the 
total viewing hours grows to 125 hours. 


Two tasks are associated with MPT’s local 
programming. First we need to produce the 
shows — or “content” as they’re often dubbed; 
then we need to schedule and air them. 


The near-term outlook for MPT content shows a 
continuation of the tradition of creating programs 
that entertain, engage, and educate our viewers. 
For instance, major national documentary films 
about Marylanders Harriet Tubman and Frederick 
Douglass will air in 2022, but work on both is 
underway now and will continue throughout 2021. 


Baker , 
Artist Awards 
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And, of course, MPT’s work continues in the areas 
of addictions that compromise health and safety. 
Our multi-year project on opioid abuse prevention 
is now supplemented by a fresh look at problem 
gambling, two initiatives on which we partner with 
the Maryland Department of Health. 


With content created, the scheduling and airing 
of programs is the next mandatory. Because MPT 
work is always tied to mission, mission will remain 
the roadmap, the litmus test for what gets telecast 
on MPT-HD and MPT2/Create®. But since MPT 
work is also tied to that of our system — the Public 
Broadcasting Service or PBS — future programming 
will undoubtedly include the iconic series that PBS 
provides in its role as content aggregator for its 
162 member stations. 


With MPT mission in mind and the content 
“bones” provided by PBS, Maryland Public 
Television’s role is to add flesh onto those bones 
— all the while differentiating ourselves as much 
as possible from our competition by the locally 
made content that we inject into the schedule. 


eC & 7) , ’ 
Maryland Farm & Harvest’s Stefanie Robey (left), segment 


producer, and Nick Caloyianis, videographer, on location at 
Hickory Hollow Farm in Finksburg. 


MPT partnered again in 2019 with the Maryland Department 
of Health to address the state's opioid crisis. In February 2019, 
MPT presented Fighting Opioids Today: Maryland Communities 
to highlight the bold steps being taken to overcome addiction 
and restore lives. 


MPT lives within what’s called an overlap market, 
and, accordingly, we serve audiences in the 
District of Columbia and Virginia who can also 
avail themselves of other public TV stations 

in those areas. So, MPT will increasingly woo 
local filmmakers with stories to tell so that our 
content can truly address our broad marketplace. 
Chesapeake Bay Week® programming is merely 
one example of productions that resonate among 
viewers in our local/regional market. 


INMONEY WE@RUST ? 


MPT also is known for producing content for 
national audiences. Our national productions and 
presentations in FY19 consisted of 86 separate 
programs comprising nearly 46 hours of broadcast 
time. Notable among these are MotorWeek, 
Steven Raichlen’s Project Fire, and My Greek Table 
with Diane Kochilas, to name only three. 


In coming years, it will be MPT’s goal to create or 
acquire from trusted partners top-flight content in 
the arenas of history, culture, and environmental 
stewardship, to mention only three topics of 
interest locally and nationally. To this end, MPT 


The programming challenge in coming months and 
years will be to increase our insight about who 
comprises our viewing public as well as validate 
what benefits accrue to viewers who become 
members. Since MPT is not simply a TV network 
but a community asset, our obligation is to attract 
viewers, convert them to members, and give value 
back for the dollars invested in us. 


with 
‘DIANE KOCHILAS 


will seek partners we can nurture and support 
and who'll bring us new content opportunities. 
We'll replicate past partnerships with talents 
such as actor Keanu Reeves, TV host Kate 
Sullivan, producer Ron Howard, and others with 
new collaborators. Through sponsorship and 
attendance at film festivals and meetings with 
top independent producers, we'll find content 
that addresses local connections or that can 

be distributed by MPT nationally for wider 
audiences. As the second-largest supplier of 
content to major public TV distributor American 
Public Television, MPT has geared up for future 
partnerships by having a full-time professional 
working solely on building relationships with 
local and national independent producers. 


The 2019 edition of MPT's Chesapeake Bay Week® featured a slate of 
new documentaries and specials, including The C&D Canal: Gateway 
to the World. 


- 


STEVEN RAICHLEN'S| 


PROJECT 


WITH KATE SUMBAYAN 


Barbecue star Steven Raichlen began his partnership with MPT 
in 2003 and has hosted four different series through 2019. 


Jin 
FOR 


SULLIVAN 


MPT is presenting station for the series Jo Dine For with 
Kate Sullivanwherein restaurants provide the backdrop for 
conversations about pursuit of the American Dream. 


MPT content certainly extends beyond what 
appears on TV. Launched in 2015, MPT Digital 
Studios produces made-for-mobile, web-exclusive 
content for the network’s growing online 
audience. A variety of short-form features tell 
compelling stories, residing on mpt.org, MPT’s 
social media channels, and the free MPT mobile 
app for on-demand viewing. 


Over the last year, MPT Digital Studios continued 
to cover a variety of topics across Maryland. 

The team took a look at medication-assisted 
treatment for its Overcoming Opioids series 

and profiled the leader of Baltimore’s ceasefire 
movement to add to its first series, Voices of 
Baltimore: Black, White & Gray. MPT Digital 
Studios also produced a range of work under The 
Dig banner, including profiles of Not Without 
Black Women founder Brittany Oliver and Charm 
City cast member Alex Long; an update on Smith 
Island; and segments on Anne Arundel Medical 
Center midwives. 


Additionally, MPT Digital Studios localized the 
PBS systemwide “Summer of Space” initiative, 
collaborating via a digital “Maryland Summer 
of Space” with NASA Goddard Space Flight 
Center. MPT worked with the social media 
team at NASA Goddard to orchestrate social 
media for the series, which was hash-tagged 


r=DIG 


#MDSummerofspace. NASA boosted the series to 
its online audience of 1.2 million on Facebook and 
543,000 on Twitter. The series also was featured 
in a collaboration between the Old Greenbelt 
Theater and NASA Goddard, as part of NASA’s 

60" anniversary celebration. 


In the near-term, MPT Digital Studios will 
capitalize on the fact that younger viewers 
are not tied to scheduled television. MPT 
Digital Studios continues to serve this 
audience through authentic, home- 
grown video content generated in and 
by the local community. These original 
productions will remain appropriate 

for sharing on digital platforms, and 

MPT will measure the engagement 

that each one generates to inform 

future productions. Through its Digital 
Studios capability, MPT will continue 

to engage the community to tell its 
stories — and tell them well. 


Baltimore native Alex Long, a key figure in the 
documentary Charm City, is featured in The Dig: 
Charm City’s Alex Long, a segment produced by 
MPT Digital Studios. 
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In 2019, the cultivation of friends and donors 
was the primary task of the network’s 
Development Division. It relied on time-tested 
practices — on-air pledge and special events 

for raising dollars and frequent community 
activities (on and off the MPT campus) to attract 
friends. Membership dollars and philanthropy 
contributed $8.1 million to support our mission. 
Some of this giving was earmarked for MPT’s 
comprehensive campaign, a multi-year, $12.5 
million effort that concludes in FY20. 


Technological change and the evolving tastes of 
viewers/members also will drive Development 
activities in the years ahead. 


Chief among the changes faced by fundraising 
officers is the need to enhance one-to-one 
communication with donors, a task considerably 
easier now than in previous decades thanks 

to database technology improvements. More 


sophisticated computer profiles and software 
will free up staff time for personalized 
interaction with viewers and members — 
often including personal site visits to the 
MPT campus by financial supporters. 


And it’s not just prospective donors for 
whom MPT will roll out the welcome mat. 
Increasingly Development officers seek 

to bring the community in for cultivation 
events and ongoing engagement activities. 


MPT’s Erin Chrest (/eft), managing director, Major & Planned Giving, and 
Eric Neumann, managing director, On-Air Fundraising & Development 
Productions, help out during the October 2018 fundraiser dubbed the 
“Eatin’ the Chesapeake Feast.’ 


Whether on or off the MPT campus, the plan 
is to focus on personal relationships and 
meaningful “thank-you” experiences — 
MPT-sponsored trips, community 
screening events, children’s activities, 
and the like. 


Father and daughter visit the MPT display at 
Baltimore's Artscape festival in July 2019. 
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Education has been an essential pillar of MPT 
throughout our 50-year history. Founded 

upon the principles of lifelong learning, MPT 
built trusted partnerships in the child care 

and pre-K-12 education communities, working 
to prepare children for success in school and 
life. MPT provides high-quality instructional 
media, curricular resources, online courses and 
professional development to inspire teaching 
and learning. 


we Thinkport 


Thinkport.org, MPT’s free education website, 
serves as a gateway to MPT’s instructional 
resources and professional learning 
opportunities. Thinkport again topped the five 
million mark in page views in FY19 (and there 
were an additional 12 million for our pre- 
algebra game Lure of the Labyrinth). 


During 2019, the Education Division once 
again partnered with Maryland Humanities 
and the Library of Congress to produce history 
and civics inquiry kits for middle and high 
school students. It collaborated with Towson 
University on oral history modules featuring 
citizens who lived during Maryland’s Jim Crow 
era. The division offered students an online 
lesson on the state’s blue crab industry and its 
economic impact. Teachers were served, too. 


Some 1,200 educators maintained 
their certification using credit- 
bearing courses in a continuing 
partnership with the Maryland 
Department of Education. 


MPT’s special niche in early 
childhood communities was 
underscored by family engagement 
activities that bridge early learning 
between school and home. Outreach via our 
participation in the national Ready To Learn 
program benefitted families and care providers 
in Baltimore City and around the state. More 
than 500 providers earned clock hours by 
enrolling in MPT-created courses from among 10 
credit-bearing online offerings. MPT education 
staff shared expertise on media literacy topics 
that support responsible use of media with 
young children at several state conferences. 


“What's next?” 


MPT’s education experts predict, not 
surprisingly, that technology will play an 


increasingly significant role in shaping future 
pre-K-12 education. Students will be global 
thinkers as technology creates a world of 
boundless learning without the boundaries of 

a classroom. The implications of this are key: 
Media literacy skills will be critical for everyone 
— but especially for students. For them, 
information will be everywhere, requiring skills 
for “how to learn” as well as for “what to learn.” 


Avonda Ellison of Laugh-n-Learn Family Daycare in Salisbury was 
nominated by MPT and selected by PBS as a member of the most 
recent class of Early Learning Champions. 


Students will also be active as both consumers 
and creators of media, while needing vital critical 
thinking and communications skills. To this end, 
MPT education will continually evolve to meet 
the growing needs of teachers and students, 
providing high-quality resources, training, and 
best practices for managing technology and 
media use in the most effective ways for learning. 


WHERE WE STAND Noid 
¢ Thinkportreach: 5.2 million page 
views, 1.4 million visitor sessions 


¢ Thinkport learning: 1,700 educators 
enrolling in credit-bearing online 
courses 


e Education engagement: 200 family 
members participated in early 
learning activities 
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Funders offer the financial underpinning that makes 
it possible for MPT to create productions, often 
providing the technical or subject matter expertise 
needed for the program. Funders are acknowledged 
by those familiar words “made possible by” at the 
beginning and end of a show. 
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Sponsors, on the other hand, underwrite our 
network productions or activities without any 
subject matter or production involvement. Separate 
MPT departments cultivate and contract with these 
two important constituencies. 


On the funding front, some 30 organizations were 
on the roster of funders for 2019, making possible 
such program staples as Outdoors Maryland, 
Maryland Farm & Harvest, and our Public Square 


Producers Utilization Board 


95 organization 
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As part of a first-of-its-kind 
title sponsorship agreement, 
MPT partnered with 41 
Baltimore-area Chick-fil-A 
restaurants to produce a 
series of 15-second on-air 
messages titled “Rhyme 
Time Lessons” that aired 

on MPT's 24/7 educational 
children’s channel PBS KIDS. 


programs Direct Connection, State Circle, 
and Your Money & Business. Since no 
program can be made until full funding for 
it has been first committed, the ongoing 
cultivation of funder and co-production 
partnerships is critical to the launch of any 
new production. 


By contrast, sponsorship sales often spring 
from clients’ desires to reach demographic 
targets who watch specific public TV 
programs or genres to further their own 
marketing and advertising objectives. 
Sponsors frequently use their purchased 
on-air spots to convey institutional 
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messages of corporate responsibility and 
community involvement. 


| “What's next?” 


The immediate future for MPT’s program funding 
operation is to secure the money needed to 

fully launch two new series that will have broad 
community impact. Made in Maryland will 

be a regular series that delves into the scope 

of manufacturing in the Free State and visits 
operations large and small to tell untold stories, 
while Destination Maryland is proposed as a 
monthly, events-focused boost to state tourism. 


roster of funders 
for 2019 


Current funders/clients — nearly 100 in all, 
supporting local and national productions 
and our educational enterprises — must be 
retained for future years’ support once they 
come on board initially. So the future likely will 
bring additional ways to give funders public 
recognition across many available platforms 
including on-screen credits, website presence, 
social media plugs, and so forth. MPT’s 

sales efforts also include adding experiential 
components to sponsorships by adding 
educational, outreach, and in-community 
elements to each sponsorship package. 


Sponsorship sales personnel at MPT face a 
daunting future of adapting clients’ visibility and 
credits to a viewing experience that now includes 
anywhere, anytime screening of programs versus 


A NEW SERIES 
FOR PUBLIC : 


Robert Brennan, executive director, Maryland Economic 
Development Corporation, appears in a sponsorship promo 
supporting the upcoming series Made in Maryland. 
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traditional television viewing. As is the 
future case with funders, sponsors seek to 
build their advertising targets’ awareness 
of their brand across all available MPT 
platforms: print, TV, online, social media, 
and events. 


Places to go-- 
experiencing 


mpt 


Promotional sponsorship brochures for upcoming 
series Destination Marylandand Made in Maryland. 


In 2019, MPT was in a position to look back 

on the the much-heralded broadcast spectrum 
auction and the repacking process which followed 
it. While we were able to sit out the auction and 
retain all our spectrum for our own future uses, 
we were obliged to undergo repacking of five of 
our six transmitters — a $9.3 million project with 
a federally mandated deadline. At year-end 2019, 
four of the five had been completed. 


“What's next?” 


What’s next is a future we share with broadcasters 
everywhere. A new, next-generation standard 
— called ATSC 3.0 — will marry broadcast 


and broadband, offering interactivity and 
personalization to our audiences’ TV viewing 
experiences. And the viewing equipment will 
change, too. Ultra-high-definition 4K TVs — called 
NextGen TV — will soon find their way into more 
American homes, providing more detail, improved 
color, sharper/more vibrant pictures, more true- 
to-life images, and smoother action scenes when 
viewers tune in. 


The transmitter atop MPT’s Annapolis 
tower was replaced in August 2019 as part 
of the network’s repacking at that site. 


While all these technological developments will 
be centered on the pleasurable experience of TV 
watching, there’s serious business in all this, too. 
Significant public safety benefits will emerge as 
first responders get faster alerts about trouble, 
and emergency messages reach even those 


citizens who lack cable/broadband access. 
Such advances will extend into other 
aspects of life such as tele-health services 
for the elderly or homebound. 
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In 2019, MPT’s longtime major studio was 
shuttered as contractors moved in to accomplish 
a $9 million expansion that will virtually double 
Studio A to become an 8,500-square-foot studio 
with premium seating for 165 patrons and 
additional seating available for a grand total of 
200 audience members. 


A graphic rendering of The Irene and Edward H. Kaplan Production 
Studio once the expansion and renovation project is complete. 


production, and most data storage will be “in 
the cloud” versus on servers in our building. 


Collaborative work among colleagues — 
working from anywhere — will be the norm, 
although it’s hoped that this evolution in 
work style will still include heavy doses of 
face-to-face interactions. 


Other production elements will make this studio 
a superb new production facility: high-definition 
AK cameras; a state-of-the-art digitally controlled 
lighting grid; easy set/prop load-in with full 

tractor trailer access to the studio interior; brand may be accomplished by remote link-ups — again 
new actors’ dressing rooms and public, ADA- introduced by technological advancements. ¢ And speaking of “working from anywhere,” 
who needs to be on campus? WiFi satellites 


compliant restrooms; green screen capability; The MPT campus of the future will look different. 


and more. and other disruptive technologies may yield 
= — ¢ Our business will be built on hand-held and more efficiency than workers achieve in 
desktop computer work in all stages of TV traditional office settings. 


Wise insiders counsel that to look ahead beyond 
the next two-to-three years is to invite folly. 
Fast-moving technological advances often cannot 
be predicted. 


Hey, Studio A! 


! 
You're getting a great new look and a great new name: 


; ; . (Fromleft)Raymond K.K. jr Furure:sitees : , 
What's clear when we consider the MPT campus Ho, Stephen Kimatian, Rob . The Irene and Edward H. Kaplan Production Studio | 
is that it will be cleaner and greener as energy Pith rete Unger - Opening Spring 2021 
usage is reduced and more staff work is able to DUE NING ater en ecuuye® 

. : —join lrene Kaplan and Edward 
be done off-site. In the latter instance, planners Kaplan, chair, Maryland Public 
must deal with the question of investing in a Broadcasting Commission, for 

RuSeA pl de Kir 200 cr : ise a ceremonial groundbreaking 
physical plant — made for or more workers for the expansion of Studio 
— when half as many staffers are housed on the Aon June 28, 2019. Some 
200 alumni, staff, and guests 

campus today. How should space be used most attended the groundbreaking 
efficiently and, more practically, who needs to be and the reunion that followed 
in the building? Although collaborative work will it, most of them also souvenir- 


signing an enlarged blueprint 
that reflected the upcoming 
look of the 50-year-old studio. 


be the norm in the years ahead, collaboration 
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MPT delivers public affairs content principally 
through a trio of weekly series that live under the 
“Public Square” umbrella. 


Malcolm Stevenson “Steve” Forbes (/eft), editor-in- 


during a December 2018 visit to Owings Mills. 
Direct Connection, Your Money & Business, and 


State Circle collectively have aired for 70 years 
and, during that time, have positioned MPT 

as a reliable go-to source for information and 

a welcome visibility resource for businesses, 
government entities, and nonprofits alike whose 
representatives appear as guests. 


“What's next?” 
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As FY19 drew to a close, MPT had a acrnian am ey Se Se 


team of men and women working n +f STATE OF MARYLAND JOB OPENINGS fsesn | si 
145 approved State of Maryland jobs, AOC 
supported by other contractual and 


freelance hires. 


A “Public Square” refresh is in the cards to 
update the programs. What’s more, a hoped-for 
new series, tentatively called /nside Baltimore, 
would set the stage for a new content outreach 
that will find MPT digging deeply into areas of 
concern for the City of Baltimore and then other 
locales around Maryland. If past productions 
served to build awareness of societal or civic 


Maryland 


BUDGET TRANSPARENCY CONTRACTS STATE JOBS STATE EMPLOYEES PUBLIC INFORMATION 


Powered by JobAjis 
iB print page 


Job Seekers 


State of Maryland Job Openings 


Contact Info 
Follow Maryland State Jobs on 
Cards mu Hc 


Bpecifications 
Jobs Status The Department of Budget and Management welcomes you 


to the Maryland State Online Employment Center! 
To quickly find the job openings in which you are most interested, narrow your search by 
using the filter options: Keyword, Location, Department, Recruitment Type and/or Job 
Category. If you do not see a result from your filtered search, that means there are no. 
current open positions for your selection. If you would like to be notified by email when 
your job selection opens, click on Interest Cards. 


State of Maryland job openings webpage. 


Jordan Stepke (standing), a Towson University senior marketing major, 
and Leah Askew, a senior multiplatform production major at Morgan State 
University, were among dozens of interns and student volunteers who in 
2019 gained hands-on experience working with MPT professionals. 


chief of business magazine Forbes, joins public affairs 
host Jeff Salkin on the set of Your Money & Business 


dilemmas, new public affairs programming will 
move viewers from mere awareness to becoming 
part of solutions. Even as productions lay bare a 
host of problems, they will reveal positive, hope- 
giving stories as well. 


| What's next?” 


In coming months and years, MPT will seek 

and hire individuals with the skills to take the 
network into the next phase of its development, 
the proverbial “next 50 years” as MPT concludes 
its golden anniversary observance on December 
31, 2019. If MPT is going to deliver on the 
“what’s next” activities described in this report, 
it will need to attract and retain the right 
people with the vision and ability to accomplish 
what’s required. Internal promotions of 
identified all-stars and shrewd hiring from local 
and national markets will infuse the talent base 
and enable the network to take a leadership 
role in public broadcasting, streaming, and on- 
demand content. 


THE i (FN WINE No NOT 
COU Che bt 

CO (INGOT LS i ATR Ie 

nw! Pt 2 LIL ONE 


A dedicated team, buttressed by engaged 
volunteers, travels statewide to bring MPT into 
schools and communities in Baltimore City and 
23 Maryland counties as part of the network’s 
outreach efforts. Screenings of PBS or MPT 
productions, panel discussions, exhibits at civic 
or cultural events, social events for members 
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and fans alike — all these events attract citizens 
and help them relate better to their public TV 
network. Off-campus initiatives such as these 
are complemented by free tours and regularly 
scheduled “sneak preview” events at our studios 
— even an annual flea market/bazaar that brings 
hundreds of shoppers to the MPT campus. 


Pinas next?” | 


The years ahead will demonstrate an intensified, 
annual program of events that promote one-to- 
one interactions between the network and the 
public. An already-successful travel club will 


Throughout 2019, MPT produced screening events as a 
production partner for the Indie Lens Pop-Up series. At the 
events, participants were invited to view the documentaries 
and discuss important topics from the films. 


MPT staged its second annual flea market and bazaar in September 
2018, attracting hundreds of shoppers to the Owings Mills campus. 


step up the number of trips and destinations to 
cultivate friends. Events that are tied to always- 
popular MPT-produced or -presented programs 
will provide entertainment options for members 
and prospects alike. And MPT will increasingly 
arrange and staff displays at major community 
gatherings and educational institutions for face- 
to-face contact with viewers. 


In 2019, much like public and commercial 
counterparts everywhere, MPT used its own 
airwaves to promote itself, its programming, 
and its activities. Email to a growing list of 
members and prospects was employed as well 
so that tens of thousands could receive program 
information and invitations to network events or 
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hear about other opportunities to engage with 
MPT. Working with media outlets, MPT shared 
news about upcoming programs, special events, 


and accomplishments to communities statewide, 


often through local radio and print outlets. 


Social media marketing tools were employed 
as well — Facebook, Twitter, Instagram = for 
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communications that were largely one-way 
messages. Roughly 1,500 Facebook posts and 
a similar number of Twitter messages would be 
posted in a typical year, for example. 


What's next?” 


Much like outreach events described above, 
the network’s messaging to its audiences and 
stakeholders will increasingly take on a one-to- 
one flavor in the coming years with a goal of 


increased engagement between our organization 
and our viewers. “Likes,” “shares,” and comments 
combined are usual measures of engagement 
where social media are concerned. The results of 
what’s called “tune-in” publicity is measured as 
total viewers in Nielsen ratings for our programs. 
Sold-out events support the notion that invitation 


messages have resonated with our members and 
viewers. What’s new in all this is an MPT effort 
to corral its primary messaging each month 
around a specific set of topics and to address 
each topic using the full power of MPT’s on-air, 
mobile, online, in-the-media, in-the-community, 
and printed communications vehicles. 


THE FINANCIAL PICTURE 


The Maryland General Assembly approved 
the Department of Budget and Management 
(DBM)-submitted budget for MPT for FY19 
(the period of July 1, 2018, through June 30, 
2019). MPT’s leadership carefully manages 
these financial resources to benefit all the 
stakeholders of our organization. 


Federal investment in public TV 
The federal government’s annual investment 
in public television represents an investment 
of about $1.35 per American per year. Federal 
funding to public TV is made through the 
Corporation for Public Broadcasting in the 
form of Community Service Grants (CSGs). 
These grants are essential to the survival and 
progress of U.S. noncommercial, educational 
public service media. As this report 
is being written, Congress is 
considering an increase in funding 
— the first in more than a decade. 


Corporation 
for Public 
Broadcasting 


And how does that federal 
investment translate to public value? 


For the 16" consecutive year, PBS and its 
member stations have been named #1 in 


public trust among American institutions in a 
nationwide annual survey. According to the 
findings released in early 2019, Americans rank 
PBS as more trustworthy than institutions such 
as courts of law, the federal government and 
Congress, as well as media sources such as digital 
platforms, commercial broadcast, and cable TV, 
newspapers and social media. Respondents also 
said that PBS is their most trusted source of news 
and public affairs programming. Among those 
surveyed, 71% believe that local PBS stations 
provide excellent value to communities. Further, 


when asked about value for tax dollars, PBS 

ranks only below our nation’s military defense, 
and ahead of social security, infrastructure, 
environmental protection, and other vital services. 


State investment in MPT 

The state’s investment in MPT represents 
spending of $1.50 per Marylander. Maryland’s $9.1 
million appropriation (FY19) to our state network, 
some 29% of all revenue, is used to bring citizens 
on-air, online, and in-community entertainment 
and engagement. 


Maryland Public Television FY19 Budget 
“as approved by DBM and in effect 7/1/18 for the fiscal year ending 6/30/19 (dollars in millions) 


REVENUES $30.1 


Corporate Support 
& Production Funding 
$8.1 


State of Maryland 
Appropriation 
$8.6 

27% alll 29% 


FCCReimbursement a Crpoatien for Public 


EXPENSES $30.1 


Transmission & 
ae Production & Program 
Se Acquisition 


FCC Repack 
$2.8 


9% 


Education 
Services 


Excerpts from a speech by Patrick Butler, president and chief executive officer of America’s 
Public Television Stations (APTS), at MPT’s 50% anniversary dinner, June 27, 2019 


We've reached the point in our program where 
everything’s been said but not everybody’s said 
it, so let me be brief. 


There’s a saying in our business that “if you’ve 
seen one public television station, you've seen 
one public television station.” 


This adage reflects the intensely local nature 
of public television — essentially the last locally 
owned, locally controlled, locally focused media 
in America. 


The interests and services of public television 
are as varied as the 50 States, the 218 
television markets, and the 100,000 places with 
names in the glorious patchwork of our country. 


One hundred seventy public television 
licensees operating 350 stations serving close 
to 97 percent of the American people are the 
sturdy thread that stitches our nation together 
from sea to shining sea. 


Every day these stations are chronicling, 
celebrating and preserving the diversity of life, 
culture, experience, and opinion among 330 
million unique Americans. 


Virtually alone among media institutions, we 
specialize in what our friends in New York and 


Los Angeles call “fly-over America” but we call the 
heartland of America. 


We’re interested in farms, small towns, the Rust Belt, 
the Sun Belt, the Great Plains, the Native American 
reservations, the watermen on the Chesapeake, the 
wonderful people who, in Lyndon Johnson’s words, 
“know when you're sick and care when you die.” 


We're helping our fellow Americans face the opioids 
crisis. We’re honoring our neighbors who served in 
Vietnam. We’re bringing communities together to 
cope with natural disaster and man-made terror. 


We're hosting candidate debates at every level of 
the election ballot, serving as the “C-SPAN” of state 
governments, giving all our citizens the information 
they need to guide the world’s most important 
democracy. 


This is civic leadership of the highest order, and if 
that were all public television did, it would be a gift of 
incalculable value to our country. 


But this affectionate, respectful, thoughtful, 
comprehensive, challenging, civil portrait of 
hometown America is only the beginning of the 
mission of public service which public television 
stations pursue every day, everywhere. 


We teach the 54 percent of America’s children who 
have no other access to pre-school education, getting 
them ready to learn in school and succeed in life. 


We help close the achievement gap between children 
from poor families and their more affluent peers. 


We help two million teachers bring history, and 
science, and the arts to life for 40 million K-12 students 
through the curriculum-aligned, interactive resources 
of PBS Learning Media. 


Through our partnership with the Corporation for 
Public Broadcasting’s American Graduate initiative, 
we've helped reduce the high school drop-out rate to 
its lowest level in history. 


And we are increasingly involved in local job training 
and workforce development, combining our media 
production and teaching skills to create highly effective 
courses that lead to steady, rewarding employment for 
more than 90 percent of our trainees. 


In addition to these missions of civic leadership and 
education, public television stations are increasingly 
committed to a third pillar of essential public service: 
public safety. 


What began decades ago as a secure, ubiquitous 
communications channel enabling the President of 


the United States to speak directly to the American 
people in times of national emergency has evolved 
into a broad commitment by local public television 
stations to safeguard the lives and property of their 
neighbors at the community level. 


Using a portion of our broadcast spectrum that 

we don’t need to send television programs to 

your home, our stations have developed a public 
safety datacasting capability that conveys critical 
information — video, audio, graphics, and text — to 
squad cars, fire engines, ambulances, rescue boats 
and other first responders, securely, reliably and 
instantaneously. 


We've helped the State of California reduce the 
standard earthquake warning time from 30 seconds 
to fewer than three seconds. 


We're building an emergency communications 
network with the State of Tennessee to help track the 
path of wildfires. 


We've equipped first responders in rural Indiana with 
video and building blueprints to deal effectively with 
school shooting scenarios. 


We've sent life-saving information 35 miles across 
the Atlantic Ocean — much farther than even the 
most powerful cellular network can go. 


And coming soon is a revolutionary new technology 
— combining broadcast and broadband technology 
for the first time — that will make this datacasting 
capability even more powerful, not only for 


public safety purposes but for distance learning, 
telemedicine, precision agriculture, connected cars, 
smart cities, and more. 


These are the missions — and this is the exciting 
future — of public television. 


No one has embraced these missions and this future 
more fully than Maryland Public Television. 


We've had a wonderful walk down Memory Lane 

this evening, celebrating 50 remarkable years of 
MPT’s service to the people of this State. ... And 

it’s not just programs on the air. MPT has active 
partnerships with the state departments of Education, 
Environment, Health and Disabilities that improve the 
lives of Marylanders every single day. 


MPT is also the backbone of the Maryland Statewide 
Public Safety Communications System that protects 
the lives of Marylanders every single day. 


And MPT’s Thinkport produces interactive 
resources, educational videos, online courses, and 
professional development opportunities that benefit 
hundreds of thousands of children, teachers and 
parents every year. 


Yet nobody on this staff is content to rest on these 
impressive laurels. 


They remind me of my friend Gordon Cooper, the last 
Mercury astronaut to go into space, who set records 
for most time, most orbits, and most everything else 
with the flight of Faith 7 in 1963. 


Gordo was always polite and appreciative 
when people asked him about those long- 
ago exploits, but when | got to know him 20 
years ago, the 71-year-old Gordon Cooper 
was much more interested in developing 

a new propulsion system that would get 
astronauts to Mars more quickly and safely. 


This same pioneering spirit is what animates 
the people of Maryland Public Television: 
setting new standards of innovation and 
excellence, serving this state and all of its 
people as only one amazing public television 
station can do. 


Just last weekend, Larry Unger and Steven 
Schupak accepted the prestigious Governors 
Award from the National Academy of 
Television Arts and Sciences, with a citation 
that concluded: “MPT’s contributions to 

the community and local journalism are 
immeasurable.” 


As we Celebrate their achievements tonight, 
may | thank all of you — as a former chairman 
of the MPT Foundation should do — for 
making all of this possible, through your 

very generous financial, political and moral 
support over 50 years of exceptional service. 


And thanks for all you will do in the 50 years 
and more to come, as Maryland Public 
Television proves every day that “the best is 
yet to be.” 


Legacy Society 
Honoring those who have generously 


provided for gifts to the MPT 
Foundation in their estate plans. 


Anonymous (8) 
Dr. Alice A. Adams* 
Mary Afrookteh* 
Dolores Allen* 
Barbara Appell* 
Donna Baker 
Mary D. Baker* 
Frances Bearman* 
Ana Belous* 
Elwood Fisher* 
Marie Blackburn* 
Anthony Brannum 
William Murray Campbell* 
Robert D. Cleland 
Ellsworth Coburn* 
Levin Franklin Cooper* 
Virgill Crisafulli* 
Dr. Elizabeth Crisp 
Patricia Deary* 
Christine DeRogatis* 
Irene C.* & Mitchell 
J.Diamond* 
Louise K. Diodato* 
Rosalie S. Dondero* 
Patricia Donovan* 
Hannah Dowell* 
Frances, J. Ehlers* 
Diana S. Field* 
Rita K. Fisher* 
Suzanne Ford* 
Helen Frank* 


Patricia L. Gracie* 


Dr. Charles R. Hayman* 
Margaret Hodges 
Melvin Hoffman* 

Betty & John Horsham 
Donald Ireland* 


Christine Johannson* 
Donald Johnson* 


Eleanor Kauman* 

Lauraine Kirkpatrick-Howat* 
Christine Knoche* 

Pauline Kohlman* 

Charlotte Koomjohn* 
Saundra Kovell* 

Lynne & Joseph Lentz 
Kathryn D. Lindquist & Terry 


Sesame Street characters Bert and Ernie joins attorney Larry Miller of 

i firm Garvey Schubert Barer; Larry D. Unger, president and CEO; Fran 

Dale B. Friend* Minakowski, senior advisor to the president; and Edward H. Kaplan, chair, 
Mary E. Furlow Maryland Public Broadcasting Commission, during the February 2019 APTS 


Public Media Summit. 


Joan M. Ludlow* 
Timothy Mahoney 
Lauretta R. Maisel* 
Elise Kelling Malinovsky 
Phillip A. Malkus* 
Michale Marra* 

Lisa L. McAllister 
Marea M. McMullan* 
Terrill Moorehouse 
Mary S. Morgan* 

Alma Mules* 

Paula A. Murphy* 
Annette M. Newman* 
Paul Noble* 

Elizabeth Obenshain* 
Kalevi A. Olkio* 

Selma & Herman Owrutsky* 
Helen L. Parker* 
Harriet Pelisek* 
Charlotte S. Pond* 
Eleanor Jean Pritchett* 
Christine Reighard* 
Louise A. Remmey* 
Beverly C. Reuse* 
Donald Lee Rhine* 
Frank E. Riley 

Robert N. Riley* 

E.T. Rocklin* 

Anthony Sacca* 

Carol Sauls* 

Doris Schiller* 

Kathy Seiler 

David Smith* 

Elfriede L. Sobernheim* 
Dorothy Jean Soffer* 
Catherine L. Spain 
Richard Stockbridge* 
Patricia Sullivan 

Doris Sweet 

Lou Ella* & J. Edwin Tawes* 
Nora E. Thomas* 
George Tilghman* 
Leonard Urban* 


Elsa von Hohenhoff* 
Anthony A. Ward 
James Wesley III* 
Elise Westenhaver* 
Bette Lee Willis* 
David Xavier 
Georgette Yakalis 


* deceased 
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Lilly Endowment Inc. 
The Nora Roberts Foundation 
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Foundation 

Ruth Carol Fund 

lrene & Edward H. Kaplan 

Kathryn D. Lindquist & Terry 
Newendorp* 

Anthony A. Ward 


$250,000+ 

The Arthur Vining Davis Foundation 
Clarisse Mechanic Foundation 

E.T. & Robert B. Rocklin Fund 


$100,000+ 

Annie E. Casey Foundation 

Catholic Communication Campaign 

Estate of Mary E. Jewett 

Barbara Katz 

Lord Baltimore Capital Corporation 

Robert E. Meyerhoff & Rheda Becker 

Doug Schwab & Betsey 
Hurwitz-Schwab 

Estate of Beverly Seeley 

Estate of Elfriede L. Sobernheim 

Stavros Niarchos Foundation 

SunTrust Foundation 
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Anonymous 
Alloy Family Foundation 
AMVETS Department of 
Maryland 
Michael J. Batza, Jr. 
Blum-Kovler Foundation, 
Pursuing Solutions 
for America’s 
Neglected Needs 
Ben & Zelda Cohen 
Charitable Foundation 
Howard P. Colhoun 
Family Foundation 
Delaplaine Foundation, Inc. 
The Richard Eaton Foundation 
Jennifer Feikin 
Fetzer Institute 
France-Merrick Foundation 
Estate of Donald Johnson 
The Kassap Family & Leo V. 
Berger Fund 
Jacob S. Shapiro Foundation, 
Stanley & Jane Rodbell 


$25,000 - $49,999 

William L. & Victorine OQ. Adams 
Foundation 

The Phyllis L. & Leonard J. Attman 
Foundation Inc. 

Gallagher Evelius & Jones, 
Rick Berndt 

Bonnie & Jere Broh-Kahn 

Mary Catherine Bunting 

Patrick & Donna Butler 

Patricia & H. King Corbett 

The Franciscan Friars 

Warren A. & Sharon A. Green 

Jerome A. & Deena L. Kaplan Family 
Foundation 

Marion S. & Kim B. Leonard 

Earl & Darielle Linehan 

Philip Malkus Trust 


Surrounded by family, friends, and colleagues, American jazz musician Eth 
Ennis was recognized with a star on the MPT Walk of Fame in October 2018. 


Harvey M. Meyerhoff Fund, Inc. 

Pearlstone Family Fund 

Arnold & Alison Richman 

Carolyn Rimes 

Henry & Ruth Blaustein Rosenberg 
Foundation 

Santa Maria Foundation, Inc. 
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Company 

John Anthony Wolf 
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The Bunting Family Foundation 

Sheldon Dagurt 

Helen Pumphrey Denit 
Charitable Trust 
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The Hecht-Levi Foundation 
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Charles & Amy Newhall 

John & Katharine Patterson 

The Colin & Alma Powell Family 
Charitable Fund 

Frederick & Mary Louise Preis 

Constance & Brooks Robinson 
Charitable Foundation 

Clair Zamoiski Segal 


el 


During a March 2019 ceremony, Pete Colhoun, chairman, 
Manchester Capital Management, was one of five former 
Wall Street Week With Louis Rukeyser panelists honored with 
stars on the Walk of Fame. Here, Colhoun (center) accepts his 
recognition plaque from Larry D. Unger, president and CEO, 
and series creator Anne Traux Darlington. 


Hanan & Carole Sibel Family 
Foundation 

Gordon Smith 

Barbara Sollner-Webb & Denis Webb 

William C. Trimble Jr. 

Larry D. & Sherry L. Unger 

Ellen Wasserman 

Louise Williams 
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Earle & Annette Shawe Family 
Foundation 

A.M. DiGiulian Foundation 


The Bresler Foundation 


Suzi and David Cordish 

Charles Delmar Foundation 

Robert C. Douglas, Esq. & Candace 
Chandler, M.D. 

Louisa C. Duemling 

Nelson & Sara Fishman Family 
Foundation 

Elaine Freeman 

Patricia & Mark Joseph, The Shelter 
Foundation 


Kathleen Knepper 

The Edward MacAllister Fund 

Timothy Mathias 

Dr. Betty Molina Morgan 

Moser Family Philanthropic Fund 

O.L. Pathy Family Foundation, Inc. 

George & Jennifer Reynolds 

Barbara & Arthur Rothkopf 

Susan & Howard Rosen 

Richard Rynd 

Gordon Smith 

The Tim & Barbara Schweizer 
Foundation, Inc. 

Duchess Swift 

Linda E. Taggart 

Ellie K. Wang 

George & Suzanne Wills 

Jean Wyman 
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Penny Bank 
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Wayne Coleman, In Memory of 
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Jane W. Daniels 

John J. Gallagher 

Virginia Geoffrey & John Andelin 

Julie Hamre 

Richard & Leanne Kaslow 

Isabelle Katzer 

Burnell S. Kehr 

Carol Marrion 

Skip & Fran Minakowski 

Col. & Mrs. Walter J. Mitchell, Jr. 

Mary Beth & Robert Otto 

Richard & Marylou Pectol 

Riepe Family Foundation 


Dr. & Mrs. David M. Schwaber 
Jennifer Stanley 

Maurice & Teri Tosé 

Donna M. Waechter 


Emily Monk Davidson Foundation 
Janet Jones & Chris Cobb 
Nathan & Esther Finkelstein 
Bill Gilmore & Ted Frankel Fund 
Warner Charitable Gift Fund Steven J. Katz Philanthropic Fund 
Deborah & Paul Waxman Shelly & Antonius Gardeniers 
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Anonymous (7) James D. Parker, M.D. 


Nancy McGuire 
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; Barbacoa, Inc. 
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Relations, Inc. 
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Columbia Association 

Maryland Department of Agriculture 

Maryland Department of Natural 


Ann Abbott Mary Lee Phillips Resources 
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Anderson Charles T. Robinson 


Our Town Films 

Resolution Pictures 

Turf Valley Resort 

University of Maryland Medical System 


Caroline & Myron Arms 
Anne & Donald Ayer 
Alexander Baer 

Lillian & Don Bauder 


Ruth A. Roush 

Jean E. Samuels 

Paul Mark Sandler, Esq. 
Eric Schlegel 


Claudia Beck Leonard & Celia Schuchman 
David W. Briggs & John Celia & Richard Shepard 

F. Benton Sidewinder Charitable Foundation 
David Boon Brian Smith 


Heidi & Brian Berghuis 
Terry Albertson & Kathleen 


Carolan & Brian Stansky 
Margery & William Sullivan 
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Mimi Bres five former panelists on the 32-year series. Don Sweet 
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James Cain Elizabeth Hamberry Irma Tetzloff 
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Dr. Robert T. Chasse Phyllis A. Hartman Charitable Gift Fund mm 8 Se 


Anna Mcg. Chisman 

Diana Christiansen 

B.J. & Bill Cowie 

Michael J. Crosswell 

W. Thomas Curtis 

Misti Dayton 

Irene C. & Mitchell J. Diamond 
Charitable Trust 

Ruth Dix 

James Edmonds 

Akram R. Elias 

Rhea Feikin 

W. Keith Felts 


Julia F. Holloway 

Phyllis Kay 

Erna & Michael Kerst 

Kevin Rogers & Jackie King 
Mary & Michael Kozub 
Irwin Kramer 

Sandra Leichtman 

Jeffrey Leco & Moira Mattingly 
Lois LaGrenade 

Richard M. Lerner 

Thomas & Carrie Maslen 
Linda L. Mayer 

Kenneth McCall 


The Roger & Katherine Feinthel 
Charitable Fund 

The Time Group 

The Robb & Elizabeth Tyler 
Foundation, Inc. 

The Orokawa Foundation 

Barbara Trimble 

Kendall C. Valentine 

Beth Wehrle 

Marvin Weissberg 

Ellen C. Williams 


Thanks in part to MPT’s partnership with the Maryland 
Department of Natural Resources, Outdoors Maryland 
continues to educate and entertain viewers after more 
than 30 years. 
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Alex Cooper Auctioneers 

Delmarva Poultry Industry 

Eastern Shore Higher Education 
Center 

Eddie Mercer Agri-Services, Inc. 


Mar-Del Watermelon Association 
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Maryland Agricultural Education 
Foundation 
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Association, Inc. 
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Maryland Department of Agriculture 
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Maryland Department of Tourism 

Maryland Farm Bureau 
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the Environment, Inc. 

United States Department of 
Agriculture Natural Resources 
Conservation Service 

University of Maryland Medical 
Systems 
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Restaurant 


American National Insurance 
Company 

Astra Foods 

Baron Capital Foundation 

BNSF Railway Company 

Bradley Smoker, Inc. 

Committee Restaurant 
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FOGO Charcoal 
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Foundation 
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GRE.CO Restaurant 
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Greek National Tourism Organization 

Harold Hamm 
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iBBQ, Inc. 

ITW Global Brands/Rain-X 
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Joe Ricketts 
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of Maryland 
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MPT’s Tim Pugh, videographer supervisor, and Bryan Contreras, 
production technician, make a stop while driving from Owings 
Mills to Steinhatchee, Florida, for season two production of Steven 
Raichlen’s Project Fire. 
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Brightwood Living 

Calvert County Tourism 

Carroll County Tourism 

Carsins Run at Eva Mar 

Chesapeake Bay Foundation 

Chesapeake Employers Insurance 


Chesapeake Maritime Museum 

Chesapeake Research 
Consortium (CRC) 

Chesapeake Shakespeare Company 

Chick-fil-A 

Chimes 

College Park Aviation Museum 

Community College of Baltimore 
County 

Cruise Maryland 

Dawson's Market 


Destination Gettysburg 

Dorchester County Tourism 
Earl G. Graves School of Business 
& Management 

Erickson Living 

Folger Theatre 

Frederick Festival of Arts 

FreedomCar 

FutureCare 

Gettysburg Tourism 

Ginger Cove 

Greater Wilmington 

Harford Community College 

Harford County Public Library 

Home With You Senior Care 

Howard County Recreation & Parks 

Idlewild & SoakZone 

John F. Kennedy Center for the 
Performing Arts 

Kaiser Permanente 

Kensington Park, A Senior Living 
Community 

Kent County Economic Development 

Keswick Multi-Care Center 

Leaders of Tomorrow Youth Center 

Legacy Advisors, LLC 

Library of Congress 

Live Baltimore 

Live Nation 

Love It Productions 

Lyric Opera House 

Marstudio 

Maryland 2-1-1 

Maryland 529 

Maryland Courts 

Maryland Department of Health 


Maryland Department of Housing and 


Community Development 
Maryland Energy Administration 
Maryland Health Benefits 
Maryland Lottery 
Maryland Nurses Association 
Maryland Relay Service 


Maryland State Arts Council 

Maryland State Library for the Blind 
and Physically Handicapped (LBPH) 

Maryland Transit Administration 

Maryland-National Capital Park and 
Planning Commission 

Meals on Wheels 

Mechanical Contractors Association 
of Maryland, Inc. 

Montgomery County Environmental 
Services 

Montpelier Mansion 

Mosaic Theater Company of DC 

Moser Consulting 

Murphy Fine Arts Center 

National Philharmonic at Strathmore 

New Shiloh Baptist Church 

Outer Banks Visitors Bureau 

Plumbers & Steamfitters Local 486 

Pocahontas Film Festival 

Olarant 

Residences at Vantage Point 

Roland Park Place 

S&K Roofing, Siding and Windows 

Sage Policy Group 

Sage Senior Living 

Shakespeare Theatre 

Shen Yun 

Sheppard Pratt Health System 

Signature Theatre 

Solar Energy World 

Sony Pictures 

Soulful Symphony 

Southern Maryland Agricultural 
Development Commission 

Special Olympics Maryland 

Springwell Senior Living Community 

St. Michaels Wine Festival 

Studio Theatre 

Sun Nurseries 

Talbot County Department of 
Economic Development & Tourism 

Theater at MGM National Harbor 


Theatre J 

Thurgood Marshall College Fund 

Towson University 

University of Maryland Art Gallery 

University of Maryland Baltimore 

University of Maryland Capital Region 

University of Maryland Center for 

Environmental Sciences 

University of Maryland Regional Health 

University of Maryland, Baltimore 

County 

University of the District of Columbia, 

UDC 

Vansant Mewshaw 

Visit Hagerstown and City of 

Hagerstown 

Visit Harford! 

Visit St. Mary's 

Washington County Museum of Fine 
Arts 

Washington Jewish Film Festival 

Waterfowl Festival 

Weinberg Center of the Arts 
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Maryland State Department of 
Education 

Montgomery College 

Towson University 

PBS Education 


Gifts in kind 
Services 

Larry Canner Photography 
It's A Snap Design 

Keith & Becky Kelley 

Mary Lacey 

MediaWise, Inc. 


Event support 
Barbara Joann Combs 
BmoreArt 

Classic Catering 
Eileen Crowe 

Erin Cassell 

Full Tilt Brewing 
Great Frogs Winery 
Olney Winery 
Pinot's Palette 
Raven Beer 

Skeen images 
Table Field Catering 
Terence Hannum 
Virginia Sperry 


Auction donors 

A. Aubrey Bodine 

AAA 

Adventure Park USA 

Akira King 

Alice Faber 

All Fired Up 

Amazing Art Studio 

American Visionary Art Museum 

Antonio Moore 

Arena Stage 

Arena Stage at the Mead Center for 
American Theatre 

Art with a Heart 

Art Works Now 

AutoZone 

B&O Railroad Museum 

Babe Ruth Birthplace Foundation 

Bach in Baltimore (Bach Concert 
Series, Inc.) 

Ballet Theatre of Maryland 

Baltimore Chamber Orchestra 

Baltimore Chef Shop 

Baltimore Choral Arts Society 

Baltimore Clayworks 

Baltimore Museum of Industry 

Baltimore Streetcar Museum 


Baltimore Symphony Orchestra 
Baltimore Water Taxi 

Barbara Joann Combs 

Barry Berman 

Basignani Winery 

Beaver Dam Swimming Club 
Big Cork Vineyards 

Bike and Roll DC 

Black Ankle Vineyards 

Black Walnut Point Inn 

Blake Conroy 

Boating in DC 

Bobby McKey’s 

Boordy Vineyards 

Brick Bodies 

Bruce Lippy 

Catoctin Breeze Vineyard 
Chanticleer Foundation 
Charm City Ballet 

Charm City Cakes 
Chesapeake Children’s Museum 
Chincoteague Comfort Suites 
Christopher Schafer Clothier 
Clayground Studio & Gallery, The 
Coach Wootten’'s Basketball Camp 
College Park Aviation Museum 
Columbia Orchestra 

Comfort Suites Chincoteague 
Creative Alliance 

Creative Parties, Ltd. 

Cutco Cutlery 

Delaware Art Museum 

Donna K. McGee 

Dover Downs Hotel & Casino 
Dr. Loretta Skincare 

Eagle’s Landing Golf Course 
Earth Treks 

Eden Resort & Suites 

Eileen K. Crowe 

Elite Island Resorts 

Emily Tucci 

Everyman Theatre 

Faces by Brandi 


Fairwinds Farm 

Figg’s Ordinary 

Ford's Theatre 

Fox Theatres 

Frances Borchardt 

FX Studios 

Georges on York Bed & Breakfast Inn 

Glen Echo Park Partnership for Arts 
& Culture 

Hammond-Harwood House 
Association, Inc. 

Havre de Grace Arts Collective 

Hidden Hills Farm and Vineyard 

Historic St. Mary's City 

HoCoPoLitSo 

Holiday Inn Oceanfront - Harrison 
Group 

Home Run Donuts 

Houghton Mifflin Harcourt 

How You Heal 

Hyatt Place Baltimore/Owings Mills 

Ice World 

International Soy Museum 

Janet Wittenburg/Art Glass Center 
at Glen Echo 

Jeanne Porter 

Jo Houtz 

JO Spice 

John Blinko 

Johns Hopkins University Museum 

Karen M. lsailovic 

Ken Burns / Florentine Films 

K'nex, A Division of Basic Fun, Inc. 

Land of Little Horses Farm Park 

Landmark Theatres 

Larriland Farm 

Laura J. Bobrow 

Laurel Park 

Lean Mean Sewing Machine 

Linden Row Inn 

Little Crystal Bijoux 

Live! Casino & Hotel 

Lois Borgenicht 


M. Power Yoga Studio 

Main Street Oriental Rugs 

Martina Sestakova 

Mary Opasik 

Maryland Ensemble Theatre 

Maryland Film Festival 

Maryland Historical Society 

Maryland Live Casino 

Maryland Mosaics 

Maryland Science Center 

Maryland Theatre 

Meadow Mill Athletic Club 

Meadowbrook Inn 

Merriweather Post Pavilion 

Mid-Atlantic Center for the Arts & 
Humanities 

Miss Shirley's Café 

Mouth Party Caramels 

National Great Blacks in Wax 
Museum 

Nordstrom 

Olney Theatre Center 

Oyin Handmade 

Philadelphia Chamber Music Society 

Pinot’s Palette 

Popsations Popcorn Company 

Rack Room Shoes 

Raimondi’s Florist 

Rams Head On Stage 

Richmond Symphony 

Rick Steves’ Europe, Inc. 

River & Trail Outfitters 

Robinson Nature Center 

ROCKLANDS Barbeque and 
Grilling Company 

Rosebud Perfume Company, Inc. 

Round House Theatre 

Running Hare Vineyard 

Salted Vines Vineyard & Winery 

Santoni’s Marketplace & Catering 

Sesame Place 

Sesame Workshop 

Smithsonian Associates 


Smyth Jewelers 

Socksmith 

Solomons Victorian Inn 
Strathmore 

Structures Salon & Spa 
Sykesville Pottery and Art Center 
Terrence Hannum 

Toby's Dinner Theatre 

Tree Skirts by Patricia 

Vince Clews 

Violeta Barcenas 

Walters Art Museum 
Watermark 

Weinberg Center for the Arts 
Westin Annapolis 

Winterthur 

Wockenfuss Candy Company 
Your Access Acupuncture, LLC 
Zavazone 


Vehicle donation 
program 


MPT expresses its appreciation 

to donors in Maryland, northern 
Virginia, and Washington, D.C. 

who generously donated their 
no-longer-needed vehicles to us 

in FY19. All told, 125 vehicles 
(primarily cars and SUVs but some 
trucks, too) came to us from these 
donors and yielded more than 
$128,000 in revenue when they were 
sold by our vendor, D.C.-based 
Capital Auto Auction (CAA), MPT 
receives the proceeds of these sales 
from CAA, which performs the pick 
up (towing) of the donated vehicles 
and the subsequent sale of them at 
public auction. 


“MPT & Your 
Community” 


The following groups were featured 
during FY19 in 90-second broadcast 
spots airing on MPT-HD and MPT2. 
MPT is happy to provide on-air 
exposure to 


these fine 

organizations m an 

that serve our hi MMUNITY 
community. 


Baltimore CenterStage 

Baltimore Humane Society (Dog Fest) 

Civic Works 

Everyman Theatre 

Fire Museum of Maryland 

irl Scouts of Central Maryland 

Heart Smiles 

Hero Dogs 

Hippodrome Theatre at the France- 
Merrick Performing Arts Center 

Humble Beast Movement 

Leaders of Tomorrow Youth Center 

Maryland STEM Festival, Inc. 

Meals on Wheels of Central Maryland 

MedStar Montgomery Medical 
Center 

Model Performing Arts Center 
at the Lyric 

Murphy Fine Arts Center at Morgan 
State University 

National Philharmonic 

Oyster Recovery Partnership 

Quarry Theatre 

Young Audiences 


(9) 


Volunteer groups 


MPT is grateful to have the on-air 
help of a variety of organizations 


that pitched in to assist with our 
televised fundraising appeals or 
pledge drives. For FY19, our pledge 
phones were statfed by 26 groups 
that logged an impressive 108.5 
hours of service on roughly 30 
pledge dates. They are: 


AARP Maryland 

Dulaney High School Key Club 

DeMatha Catholic High School 

Harford County Public Library 

Coppin State University Alumni 
Association 

Alpha Omega Alumni Chapter of lota 
Phi Theta Fraternity, Inc. 

Christmas Village in Baltimore 

Chimes 

Casey Cares Foundation 

Zeta Phi Beta Sorority, Inc. 

Mid-Atlantic Dog Expo 

Conflict Resolution Center of 
Baltimore County 


The fall 2018 blood drive yielded 24 units of blood for the 
Red Cross. Rob Jefferson (/eft) and George Beneman were 
among MPT staffers who participated in the effort. 


American Red Cross of Central MD 
Catonsville Concert Series at 3 
Freemasons of Maryland 


Upsilon Epsilon Omega Chapter 
of Alpha Kappa Alpha, Inc. 

Shore United Bank 

Columbia Festival of Arts 

Maryland LGBT Chamber of 
Commerce 

Mission of Mercy Maryland 

HeartSmiles 


The MPT staff 


MPT’s full- and part-time employees 
do their jobs well. In FY79, 

most went beyond their job 
requirements to demonstrate 
exceptional community spirit and 
generosity. This is a recap of 
staffers’ personal commitments to 
good citizenship and support for 
important community causes. 


¢ CPR training - 21 employees 


e Active shooter training - 
25 employees 


¢ Baltimore County Police 
Department site visit 


¢ Homeland Security/Baltimore 
County Police Department 
tabletop exercise 


e American Red Cross blood drive 
- 24 units of blood donated 

e Maryland Charity Campaign 
- 39% of staff members 
participated, generously 
donating $7,346.50 to support 
charitable organizations 
throughout the state. 


Honors and 
awards, 2019 


Academy of Interactive and 
Visual Arts (AIVA) 
2019 Communicator Awards 
Category: Design 
Award of Distinction 
MPT Program Guide 


Category: Non-profit Magazine 
Award of Distinction 
MPT Program Guide 


Category: Individual - Public Service 
Award of Distinction 

Employ Ability 

Kim Holcomb, Producer 


Academy of Interactive and 

Visual Arts (AVIA) 

2019 Davey Award 

Category: Online Film & Video - Public 
Service and Activism 

Gold Award 

Baltimore Ceasefire 

Amy Oden, Producer 


Academy of Interactive and 
Visual Arts (AIVA) 

2019 W? Awards 

Category: Online Video Activism 
Silver Award 

Baltimore Ceasefire 

Amy Oden, Producer 


Baltimore County Commission 
on Disabilities 

2019 Volunteer of the Year Award 
Maryland Public Television 


Environmental Business 

Leadership Conference 

2019 Meritorious Service Lifetime 
Achievement Award 

Maryland Public Television 


During a meeting 

of the Maryland 
Public Broadcasting 
Commission, Edward 
H. Kaplan, chair, 
shows off MPT’s 
2019 Board of 
Governors Award, an 
Emmy recognizing 
the network’s 50 
years of service. 


Graphic Design USA 
2019 American Graphic 
Design Awards 
category: Magazine cover 
MPT Program Guide 
category: Feature article 
MPT Program Guide 


National Academy of Television Arts 
& Sciences (NATAS), National Capital 
Chesapeake Bay Chapter 
61* annual Emmy® Awards 
¢ Category: Chesapeake Heritage - 
Program/Special 
Eatin the Chesapeake: The 
Five Feasts 
John Paulson, Director 
Michael English, Executive Producer 
Patrick Ridgely, Associate Producer 
¢ Category: Magazine Program - 
Feature/Segment 
"Breeding Bees,” Maryland Farm 
& Harvest 
Sarah Sampson, Producer 
¢ Category: Category: Magazine 
Program/Special 
Maryland Farm & Harvest #606 
Sarah Sampson, Series Producer 
Harpreet Kaur, Segment Producer 
Stefanie Robey, Segment Producer 
Abigail Sussman, Assistant Producer 


Michael English, Executive 
Producer 

¢ Board of Governors Award 
Maryland Public Television 


Television, Internet & Video 
Association of DC, Inc. (TIVA) 
2018 Peer Awards 
Category: Scriptwriting - Non- 
Fiction / Gold 
Over There: The Adventures of 
Maryland's Traveling Faculty 
Lauren F. Cardillo, Michael 
Freedman, Chip Cassano 


Category: Documentary ($50K+) 
Bronze 

Over There: The Adventures of 
Maryland's Traveling Faculty 
Lauren F. Cardillo, Bill Creed, 
Michael Freedman, Pauline 
Steinhorn 


Public Relations Society of 

America, Maryland Chapter 
Award of Excellence 
Category: Videos 
Overcoming Opioids 


Awards earned by MPT- 
presented productions 


East Hampton TV Festival 
Audience Award 
Category: Documentary Based 
ona Book 
In Money We Trust? 


National Academy of Television 

Arts & Sciences (NATAS), National 

Capital Chesapeake Bay Chapter 

61% annual Emmy Awards 

Category: Historical Documentary 

Backs Against the Wall: The Howard 
Thurman Story 

Martin Doblmeier, Journey Films 


Telly Award 

Category: Television/General History 
Silver 

In Money We Trust? 


Stats and facts (F119) 


Viewership (MPT-HD, MPT-SD) 
persons age 2+, one month period 
= 1.1 million 
Washington viewing = 64% of total 

Top 5 highest-viewing counties/ 

cities (Nielsen, June 2019) 

Baltimore County, Prince George's 
County, Fairfax County (VA), 
Montgomery County, 
Washington, DC 


Primary websites traffic 
mpt.org = 3,540,697 page views 
motorweek.org = 3,001,224 
page views 
MotorWeek non-TV platforms 
video plays = 27,231,103 
podcast downloads & web page 
views = 3,440,779 
social media engagement = 
3,450,208 


YouTube channel viewing 
MPT YouTube = 327,522 
views, 1.083 million minutes 
MotorWeek YouTube = 26.4 
million video plays 


Online video player viewing 
page views = 1.085 million 
users = 413,358 
media starts = 395,006 


The Rhea Feikin Green Room was dedicated in honor of MPT’s “First 
Lady” during an August 2018 ceremony in Studio A. Feikin, whose 
on-air career spans more than 40 years, announced in 2019 her plan 
to retire in early 2020. 


PU Rue ney iy --=y pppoe: ge omass aay 
-t if LB q its aS 
The MPT 50" Anniversary Traveling Exhibit visited the Talbot County Free Library in August 


2019, where it was housed in the Frederick Douglass Reading Room. The traveling exhibit 
made stops at libraries and other public venues across the state throughout 2019. 


Maryland Farm & Harvest producers (from /eft) Harpreet Kaur, 
segment producer; Joe Ligo, series producer; Abby Sussman, 
assistant producer; and Stefanie Robey, segment producer, were 
among the staff and alumni in attendance during MPT’s June 2019 
groundbreaking ceremony and staff reunion. 


In September 2018, MPT hosted Maryland's only gubernatorial 


debate. In addition to providing amenities for the campaign staffs Senior Executive Producer 
of Gov. Larry Hogan and Democratic Party challenger Ben Jealous, Ken Day (right) and 

MPT converted its Visitors Center into a press room to accommodate wife, Jean, attended the 
the more than 40 journalists who attended and covered the event. September 2018 WIMD 


First Thursday Festival 
concert series at Baltimore's 
Canton Waterfront Park. 
The September event 

was one of two summer 
concerts recorded by MPT 
and broadcast as half-hour 
specials in November 2018 
on MPT-HD. 


(From left) MotorWeek’s Brian Roberts, executive producer; David 
Scrivener, executive producer; and John H. Davis, senior executive 
producer and host, pose beside a vintage Maserati Ghibli before 


MPT's June 2019 50" anniversary dinner celebration at the .,  MPTtookhome 

Baltimore Museum of Industry. —* — several regional 
Emmy® Awards 
during the National 
Academy of Arts & 


Sciences — National 
Capital Chesapeake 
Bay Chapter’s 61% 
Emmy Awards 

gala, including the 
prestigious Board of 
Governor's Award in 
recognition of MPT’s 
50 years of service. 


i == Bs tA 

(From left)Yolanda Vazquez, host, and Harry 
Vaughn, managing director, Production Services, 
were among many MPT staffers on location at 
Anne Arundel Community College to ensure 
seamless transitions between live portions and 
taped segments during the September 2018 
edition of Ways to Pay for College. 


Commission members (standing, left to right)|. Kramer, 
S. Gardeniers, R. Rynd, B.Wahl, and P. Berry along 

with (seated, left to right) Greg Tally representing 
commissioner K. Salmon, Chair E. Kaplan, and E. Wang. 


Maryland Public Broadcasting Commission 
(as of 10/1/19) 


Vice Presidents 
Colette F. Colclough, Human Resources 
Betsy Peisach, Education 


Edward H. Kaplan, Chair, Real estate developer/investor, Chesapeake Linda Taggart, Development 


Management Corporation 


Betty Molina Morgan, Ph.D., Vice Chair, CEO, Morgan Education Group 


Paul L. Berry, Owner, Paul L. Berry & Associates, LLC 


Mary Louise Preis, Esq., The Platt Group, Inc. 
Stanley F. Rodbell, CFP®, Associate, Academy 
Financial, Inc. 


Managing Directors 
Erin Chrest, Major & Planned Giving 
John Davis, MotorWeek 


Richard Rynd, President, Rynd Enterprises 

Paul G. Ullmann, Vice President, SunTrust 
Investment Services, Inc. 

Patrick Butler, Chair Emeritus, President & CEO, 
America’s Public Television Stations (APTS) 


Michael English, Content 

Randy Farmer-O’Connor, Corporate Support 

Eric Neumann, On-Air Fundraising & 
Development Productions 

Kate Pearson, Programming & Acquisitions 

Kristen Penczek, Special Events & Community 
Engagement 

Krista Respass, Early Childhood Education Services 

(as of 10/1/19) Susan Wolfinger Schmitt, Human Resources 

Executive Management Harry Vaughn, Production Services 

Larry D. Unger, President & Chief Executive Officer Alex Vitalo, Creative Services 

Steven J. Schupak, Executive Vice President, Chief Jennifer White, Digital Fundraising 


Shelly L. Gardeniers, Owner, Artis Strategic Consulting, LLC 

Irwin R. Kramer, Managing Partner, Kramer & Connolly 

Howard J. Rosen, CPA, Partner, Rosen, Sapperstein & Friedlander, Chartered 
Richard Rynd, President, Rynd Enterprises 

Karen B. Salmon, Ph.D., Superintendent of Schools 

Bruce A. Wahl, Senior Solutions Architect, National Public Radio 

Ellie K. Wang, Contracting physical therapist; freelance actor 


MPT Foundation, Inc. Board of 
Directors (as of 10/1/19) 
John Anthony Wolf, Esq., Chair, Shareholder, Baker Donelson, P.C., 


MPT Management 


Kathryn D. Lindquist, Vice Chair, Principal, Park Lake Holdings Operating Officer Tom Williams, Communications 
Larry D. Unger, ex officio, President, President & CEO, MPT George R. Beneman Il, Senior Vice President, Chief 
Suzanne Schwertman, Treasurer, CFO, MPT Technology Officer Other 


Andrew H. Levine, General Counsel 
Fran Minakowski, Senior Advisor to the President 


Suzanne Schwertman, Vice President, Chief 
Financial Officer 


Workplace giving benefits MPT 


Your employer may participate in a workplace giving program. If so, please consider selecting the MPT Foundation, 
Inc., a 501(c)(3) organization, as your charity of choice during your employer's annual campaign. 

When the MPT Foundation receives a gift from a workplace giving program, we use that donation to fund the 
programming and activities described in this report. 

Here are the designation numbers for most of the workplace giving campaigns in our region. If you don’t see the MPT 
Foundation in your employer's campaign literature, please ask if you can write us in! Our EIN number is: 52-1224503. 


Erin Chrest, Secretary, Managing Director, Major & Planned Giving, MPT 


Richard Bodorff, Partner, Wiley Rein, LLP 

H. King Corbett, Executive Vice President/Chief Lending Officer, CFG 
Community Bank 

W. Thomas Curtis, CFP, EA Managing 
Director, FSP & Associates, LLC 

Sheldon Dagurt, Of Counsel, Fedder and 
Garten Professional Association 

Robert C. Douglas, Esq., Partner, DLA Piper 

Elaine Freeman, Vice President for 
Communications (retired), Johns 
Hopkins Medicine 


Shelly Gardeniers, Consultant/Owner, Combined Federal Campaign, Chesapeake Bay Area # 60868 
Artis Strategic Consulting, LLC ; Local bankers (from left) Greg Fano and Combined Federal Campaign, National Capital Area # 60868 
William B. Gilmore, former CEO, Baltimore King Corbett joined foundation chair Combined Charity Campaign for Baltimore City #1995 


Office of Promotion and the Arts 

Edward H. Kaplan, ex officio, Chairman, 
Maryland Public Broadcasting Commission; 
Real estate developer/investor, Chesapeake 
Management Corporation 

Harry Kassap, Principal, Kassap Investments, LLC 

Joy Thomas-Moore, President & CEO, JWS Media Consulting 

Betty Molina Morgan, Ph.D., CEO, Morgan Education Group 


John Wolf at MPT’s 50" anniversary 


PAO ICOONE: United Way of Central Maryland Private Sector Campaign #1995 


United Way of the National Capital Area 
Maryland Charities Campaign 


(donors write in “MPT Foundation, Inc.’) 
(donors write in “MPT Foundation, Inc.”) 


The MPT Foundation, Inc. holds registration #485 and charity designation code #112612 issued by the 
Charities and Legal Services Division of the State of Maryland's Office of the Secretary of State. 


... (C)oming soon is a revolutionary new technology — combining 
broadcast and broadband technology for the first time — that will make 
... datacasting capability even more powerful, not only for public safety 
purposes but for distance learning, telemedicine, precision agriculture, 
connected cars, smart cities, and more. These are the missions — and 
this is the exciting future — of public television. 


No one has embraced these missions and this future more fully than 
Maryland Public Television. ... 


- Patrick Butler, President and Chief Executive Officer 
America’s Public Television Stations (APTS) 
June 27, 2019 
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